
 

 
 
 
 
 
 

    Ecotourism Fact Sheet  
 
Tourism:  “Travel undertaken for pleasure” i 

 
Size:  

• As the largest business sector in the world economy, tourism employs 200 
million people, generates $3.6 trillion in economic activity and accounts for 
one in every 12 or 8% of jobs worldwide.ii  

• If tourism were a country, it would have the 2nd largest economy, surpassed 
only by U.S. 

• In 2004, tourism contributed globally an estimated $5.49 trillion of economic 
activity.iii   

• In 4 out of 5 countries (over 150) tourism is one of five top export earners. 
In 60 countries it is the number one export.iv 

 
Global Growth:  

• 1950 –    25 million tourist arrivals 
• 2004 –    760 million tourism arrivals   
• 2020 --  forecast to reach 1.56 billion international arrivalsv       
• 1990s – growing globally at 7%/year 
• 2004 –   grew globally 10% over 2003vi 

 
Importance to Developing Countries: 

• Tourism is a principle “export” (foreign exchange earner) for 83% of 
developing countries, and the leading export for 1/3 of poorest countries.vii 

• For world’s 40 poorest countries, tourism is 2nd most important source of 
foreign exchange, after oilviii 

• Over last decade, tourism has been “the only large sector of international 
trade in services where poor countries have consistently posted a surplus.”ix 

 
Ecotourism: “Responsible travel to natural areas that conserves the environment 
and improves the welfare of local people” (TIES, 1990) 

 
Since surveys rarely ask either travelers or businesses specifically about ecotourism, 
precise statistics are difficult to determine. Ecotourism is frequently lumped together with 
nature tourism and other forms of ‘experiential’ or ‘alternative’ tourism. These figures 
represent TIES best effort to put together an accurate assessment of the strength of 
ecotourism, particularly since 2000.
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Size: 
• Beginning in 1990s, growing 20% - 34%/yearx 
• In 2004, ecotourism/nature tourism was growing globally 3 times faster than 

tourism industry as a whole.xi 
• Sun-and-sand resort tourism has now “matured as a market” and its growth is 

projected to remain flat. In contrast, “experiential” tourism--which encompasses 
ecotourism, nature, heritage, cultural, and soft adventure tourism, as well as sub-
sectors such as rural and community tourism—is among the sectors expected to 
grow most quickly over the next two decades.xii 

 
Economics of Ecotourism vs. Mass Tourism: 
• In Costa Rica, tourism (most of which is ecotourism) generates $1000/visitor 

while in France, standard tourism generates only $400/visitor.xiii 
• In Dominica, in the Caribbean, “stay over” tourists using small, nature-based 

lodges spent 18 times more than cruise passengers spend while visiting the 
island.  

• 80% of money for all-inclusive package tours goes to airlines, hotels, and other 
international companies. Eco-lodges hire and purchase locally, and therefore put 
a higher – sometimes as much as 95% of money into the local economy.xiv  

 
 
Consumer Demand:  
 
• More than two-thirds of U.S. and Australian travelers, and 90% of British tourists, 

consider active protection of the environment, including support of local 
communities, to be part of a hotel’s responsibility.  

• In Europe: 
o 20%-30% of travelers aware of needs & values of  sustainable tourism 
o 10%-20% look for ‘green’ options 
o 5%-10% demand ‘green’ holidays xv  

• In Germany, 65% (39 million) of travelers expect environmental quality; 42% (25 
million) “think that it is particularly important to find environmentally-friendly 
accommodation.”xvi    

• Nearly half of those surveyed in Britain said they would be more likely to go with 
a ‘company that had a written code to guarantee good working conditions, 
protect the environment and support local charities in the tourist destination… 
[E]thical tourism will rightly be a big issue in the new millennium.”xvii 

 
 
 
• A survey of U.S., British, and Australian travelers revealed that 70% would pay 

up to $150 more for a two-week stay in a hotel with a “responsible environmental 
attitude.xviii 

• In U.K., 87% say their holiday should not damage the environment; 39% said 
they were prepared to pay 5% extra for ethical guarantees.xix                                                              

 
Ecotourist Profile in Europe: 

 
• Experienced travelers 
• Higher education 
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• Higher income bracket 
• Age: middle to elderly 
• Opinion leaders 

 Ask & tell their friends & colleagues about trip 
 Are the most important source of trip information.xx 

 
 

Typology of Tourism 
 
Category Definition 
Adventure 
tourism 

A form of nature-based tourism that incorporates an element of risk, higher levels of 
physical exertion, and the need for specialized skill. 

Ecotourism  Responsible travel to natural areas that conserves the environment and improves the 
welfare of local people. 

Geotourism Tourism the sustains or enhances the geographical character of a place-its environment, 
heritage, aesthetics, and culture and the well-being of its residents. 

Mass tourism Large-scale tourism, typically associated with ‘sea, sand, sun’ resorts and characteristics 
such as transnational ownership, minimal direct economic benefit to destination 
communities, seasonality, and package tours. 

Nature-based 
tourism 

Any form of tourism that relies primarily on the natural environment for its attractions or 
settings. 

Pro-poor 
tourism 

Tourism that result8is in increased net benefit for the poor people. 

Responsible 
tourism 

Tourism that maximizes the benefits to local communities, minimizes negative social or 
environmental impacts, an helps local people conserve fragile cultures and habitats or 
species. 

Sustainable 
Tourism 

Tourism the meets the needs of present tourist and host regions while protecting and 
enhancing opportunities for the future. 

xxi 
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